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Comedy Expert Tony Curtis 
Loves To Make Folks Laugh 


(Advance) 


Tony Curtis says that trying to explain exactly what com- 
edy is, is like trying to pick up a dime with your elbows—it 
escapes you when you try to get hold of it. 

“There are certain staple items,’ Curtis remarked on the 
set of his latest Universal comedy, ‘Wild and Wonderful,” 


which’ opens:.....---2..--.- atthe. na 
Theatre, ‘like the falling-down 
bit, or the surprise build-up with 
the thing that happens twice and 
then is different the third time. 
You can predict laughter only to 
a certain extent. 

“But I’m absolutely certain that 
being a good actor or comedian 
has nothing to do with intelli- 
gence. I’ve seen people with no 
horizons whatever who have per- 
fect timing on the screen and 
stage. Of course intelligence 
doesn’t necessarily hold you back. 
I’m sure it helps in getting better 
material. 

“Sometimes when I’m trying to 
do a scene I get terribly aware of 
myself. I see myself doing it. 
That’s no good. It’s like self-sabo- 
tage, and a director has to shake 
you out of it. It’s all right to think 
about how your face looks when 
you're doing an imitation. But in 
a regular dramatic or comedy 
scene, if you do that, you’re fin- 
ished. 

“Comedy,” Curtis pointed out, 
“has to be believable. But it can’t 
be too real— you know what I 


mean? It’s a delicate difference. I 
think this point will be illustrated 
in ‘Wild and Wonderful’ which has 
a unique, off-beat story. 

“T don’t mind saying that before 
I got into this business, I used to 
have a kind of intellectual con- 
tempt for comics and for all the 
silly Babbitts in the audience who 
wanted to laugh at jokes. But 
when I grew up and began to find 
out there were troubles in the 
world, I wanted to laugh, myself 
—and found it hard. 

“Then when I started to make 
other people laugh, I found my 
greatest reward was to get letters 
from people who were depressed 
or ill or unhappy or shut-in. They 
were so grateful to be able to 
laugh and forget for two hours! 


“Believe me,” said Curtis, ‘I 
was never again scornful about 
comedy or about the people who 
need it.” 

Curtis’ romantic co-star in “Wild 
and Wonderful” is his real life 
romance—his wife Christine Kauf- 
mann. 


Largest Interior Film Set 
Frected For Curtis Comedy 


(Advance) 
The largest interior set ever built on a Universal studios 


sound stage was constructed for use in the Harold Hecht pro- 
duction, ‘‘Wild and Wonderful,” which stars Tony Curtis and 


Christine Kaufmann. 


Duplicating a section of Paris’ famed Montmartre district 


plus a lavish two-story 17th cen- 
tury mansion, the replica covered 
all of the largest stage on the lot, 
and was constructed at a cost of 
$350,000. 

Designed by art directors Alex 
Golitzen and Ted Haworth, the 
setting contained four streets 
paved with brick and lined with 
three-story buildings and covered 
four city blocks. The set was 
larger and more expensive than 
the famed San Francisco China- 
town setting built on the same 
stage two years before for 
“Flower Drum Song.” 


More than 100 studio workers 
constructed the buildings and 
streets in three-and-a-half weeks. 
According to Golitzen, such speed 
‘could be achieved only by Hol- 
lywood’s skilled technicians. He 
revealed that in Europe the same 
job undoubtedly would have taken 
two to three times as long. 


Hecht estimates that nearly 
half a million dollars was saved 
through using this stage instead 
of taking the company to Paris 
for exterior scenes and equally 
good results were obtained by the 
color cameras. For one major 
thing, there was no loss of time 
due to bad weather, which almost 


invariably happens on foreign 
locations. 

“Wild and Wonderful,” in color, 
co-starring Curtis and his wife, 
Miss Kaufmann, and a fabulous 
trained French poodle named 
Monsieur Cognac, opens................ 
Ob Wiese Theatre. 


Movie Scene Builds 
Up Store Inventory 


(Advance) 

For three days Universal filmed 
a busy Paris dress factory scene 
with real-life operators running 
the sewing machines for the se- 
quence in the Harold Hecht pro- 
duction “Wild and Wonderful,” 
involving Tony Curtis, Christine 
Kaufmann and Marty Ingels. 

Director Michael Anderson 
staged it with such authenticity 
that at the scene’s conclusion, 40 
dresses were actually finished, 
which became the official prop- 
erty of Universal and were put 
on sale on the studio swap sheet 
at $18.75 each, the wholesale 
price, of course. 

The color romantic comedy 
OPENS 22: ALIN: eras Theatre. 


Trying to help Monsieur Cognac get over a man-sized hangover 
is Marty Ingels and Tony Curtis as Larry Storch looks on in this 
scene from Universal’s romantic comedy in color, “Wild and 
Wonderful.” Christine Kaufmann is Curtis’ love interest. 


(Still No. 1932-17) 


ony 
tour de force to his long list of 
successes with Universal’s romantic 
comedy in color, ‘‘Wild and Won- 


derful.” (Still No. 1932-66) 


Pygmy Fan Club Goes 
Big For Tony Curtis 


(Current) 


Tony Curtis is the only movie 
star in Hollywood with an Afri- 
can pygmy fan club. He received 
a letter on the Universal set of 
“Wild and Wonderful’ post- 
marked Johannesburg, South Af- 
rica, from N’Gala Kambozi, a 
pygmy bobby-soxer, who says she 
heads a newly-formed ‘Tony Cur- 
tis Club,” comprised of all of the 
forty young girls in the tiny tribe. 

The fan club goes .on a screen 
safari to Johannesburg from their 
jungle village each time the local 
theatre features a film with Cur- 
tis. N’Gala is the official letter 
writer, the only pygmy in the 
tribe familiar with the English 
language, taught to her by a 
traveling missionary. 

“Wild and Wonderful,” a rol- 
licking comedy adventure with 
Paris as its background starring 
Curtis and Christine Kaufmann is 
now showing atthe... 2s. 
Theatre. 


Horse-And- Carriage 
Given Modern Touch 


(Advance) 


Those Hollywood tricksters are 
at it again. 

A film sequence in Universal’s 
“Wild and Wonderful,’ which 
Opensis 5 Bit Une ce Theatre, 
shows a spirited team of horses 
pulling an ancient carriage with 
co-stars Tony Curtis and Chris- 
tine Kaufmann as passengers. 

In order to assist the driver in 
halting the carriage after it 
passes out of camera range, 
studio technicians installed mod- 
ern-style power brakes operated 
by a special battery concealed in 
the undercarriage and controlled 
by the 19th century wooden hand 
brake in the driver’s seat. 


Dog Actors Get Cues 
Via Common Scents” 


(Advance) 


A scene in Universal’s “Wild 
and Wonderful’ required Tony 
Curtis and Christine Kaufmann 
to drive off in a car pursued by a 
pack of yelping dogs. Nobody was 
surprised when the difficult shot 
was done in one “take.” 

The while-wall tires had been 
rubbed with raw ground sirloin, 
dog biscuits were taped under the 
rear bumper, and Frank Weath- 
erwax, the dog trainer, climbed 
in the trunk of the car with raw 
steaks in each hand just before 
the cameras turned. 

The unusual color comedy about 
a dog’s life in Paris opens.............. 
SNe n hes Ae eee Theatre. 


Takes After Pop 
(Current) 

Sarah Marshall, daughter of 
film star Herbert Marshall, is 
making her own mark in 
movies. 

In “Wild and Wonderful,” 
now playing at the 
Theatre, she is seen aS an en- 
tertainer in a Paris night club. 

The Harold Hecht color ro- 
mantic comedy, released by 
Universal, co-stars Tony Cur- 
tis and Christine Kaufmann 
with new canine star Monsieur 
Cognac. 
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"Wild and Wonderful Is 


Hilarious Romantic Comedy 
Tour De Force For Curtis 


(Review) 

Tony Curtis adds still another tour de force to his long list 
of successes in Universal’s romantic comedy in color, ‘Wild 
and Wonderful.” In a very hilarious film, he is pitted against 
his best friend and yet most intense rival—a French Poodle 
dog, no less, named Monsieur Cognac — for the love of 


Christine Kaufmann. What hap- 
pens before Tony wins out filled 
11) oY sepa aeons Theatre with gales 
of laughter at the opening of the 
movie yesterday. 

Only an actor of Curtis’ ability 
and stature would dare to chal- 
lenge the entertainment business 
idiom that children and animals 
always steal the show. In his re- 
cent “40 Pounds of Trouble,” 
Tony contended successfully with 
a six-year old girl. In “Wild and 
Wonderful,’ he competes with the 
dog and carries off the honors 
with his ample histrionic ability. 
Tony and Christine are a delight- 
ful romantic couple in the film— 
as they are in real life. 

Michael Anderson’s direction 
carefully points up the comedy 
and the romance. Under his pa- 
tient handling, Monsieur Cognac 
is almost human in adding to the 
merriment. At the same time, 
Anderson manages to keep the 
actors in clear focus so that the 
animal never overshadows the 
stars. 

Larry Storch, Marty Ingels and 
Jacques Aubuchon contribute out- 
standing character portrayals. 
They are supported by Pierre 
Olaf, Cliff Osmond, Fifi Dorsay 
(returning to the screen after a 
number of years away) and Mar- 
cel Hillaire who handle their lesser 
roles with believable realism al- 
ways pointed towards creating 
laughs. 


Top production mounting by 
producer Harold Hecht makes it 
possible for Joseph LaShelle’s 
color photography to capture and 
impart the French atmosphere to 
the whole piece. The camera work 
is excellent. 


Larry Markes, Michael Morris 
and Waldo Salt’s well written 
screenplay plots a story of comedy 
and romance. When Cognac, one 


$1000 Buttons Used 


On Movie Costumery 


(Advance) 

Universal's budget for “Wild 
and Wonderful,” which opens........ 
Foy iG” gle Beas ariel Theatre, runs into 
a few million dollars, which isn’t 
exactly buttons, but even the but- 
tons in the color romantic com- 
edy are expensive. 

Christine Kaufmann wears a 
coat in one sequence which has 
six 14-karat, double-eagle, gold 
buttons, formerly belonging to 
Napoleon. 

Each button is valued at one 
thousand dollars, all of which led 
her co-star, Tony Curtis, to com- 
ment, “This is probably the first 
time in Hollywood history that a 
studio has spent buttons like 
money.” 


a 


of France’s most famous movie 
stars, finds the wine cellar of his 
master’s palatial mansion open, he 
indulges in his old habit of im- 
bibing, and ‘‘under the influence,”’ 
he escapes into the streets of 
Paris. Tony, who with Storch and 
Ingels are an American Jazz 
trio working at a Montmartre 
club, has just finished his evening’s 
stint and starts for a small bar. 
On the way, he is picked up by 
Monsieur Cognac. The dog and 
man make a night of it, drunken- 
ly ending up in the combo’s apart- 
ment. 

In the morning, the American 
musicians are awakened by the 
police, accompanied by Cognac’s 
mistress, Miss Kaufmann, and her 
guardian, Aubuchon. Tony is ac- 
cused of dognapping. While he 
explains his innocence, he sees and 
falls instantly in love with Miss 
Kaufmann. 

Their secret romance survives 
the wild efforts of the now jealous 
Cognac to separate them, and 
they elope. The poodle’s clever 
scheming turns their wedding 
night into a shambles, and Tony 
walks out when his wife refuses 
to give up the dog for a honey- 
moon. 

It all works out when while 
Cognac and his mistress are doing 
a person-to-person type interview 
show for French television, Curtis, 
Storch and Ingels, independently 
decide to supply Cognac with his 
own girl friend. They each secure 
female poodles from an act in 
their nightclub, and release them 
in the mansion, creating one of 
the wildest episodes ever put on 
the screen, wrecking the television 
show. Now that Cognac is occu- 
pied with his own romance, Tony 
and Christine can at last have 
their honeymoon. 


Cognac that Christine 
Kaufmann now is Curtis’ wife in this scene from the hilarious 
Universal romantic comedy in color, ‘‘Wild and Wonderful.” The 


dog’s jealousy of the man is the basis for much of the fun. 
(Still No. 1932-51) 


Fifi D’Orsay’s Back 
On Film Sound Stage 


(Current) 

Fifi D’Orsay, one of Holly- 
wood’s most glamorous stars of 
the ’30s, has returned to films 
after a 16-year absence to play 
a top featured role with Tony 
Curtis and Christine Kaufmann 
in Universal’s color romantic 
comedy, ‘‘Wild and Wonderful,” 
now. sShowine- at. the: 225i siseetee 
Theatre. 

The noted French actress is 
seen as an ex-circus performer 
who runs the kitchen at a swanky 
Paris residence, Miss D’Orsay’s 
last screen appearance was in 
“The Gangster” in 1947. Since 
then she has devoted her career 
to night club appearances and 
occasional TV shows. 


Copyright 1964 — Universal Pictures Co., Inc. 


Tony Curtis Prefers To Be 
Film Producer In Name Only 


(Current) 
It seems every actor in Hollywood wants to be a producer 


these days, except Tony Curtis. 


Although ‘Wild and Wonderful,” current comedy attraction 
et Tie Theatre, was made for Universal by the 
actor’s own company, Curtis Enterprises, in collaboration with 


producer Harold Hecht’s com- 
pany, Curtis says he has no desire 
for handling the actual producer 
duties on any of his own pictures. 


“The producing bug,” laughed 
Curtis, “has reached epidemic pro- 
portions in Hollywood with ac- 
tors. Personally, I feel that trying 
to act and produce a picture at the 
same time can be distracting as a 
stripteaser doing a dance at San 
Quentin. The thousand and one 
details required of an active pro- 
ducer certainly figures to have a 
bad effect on an actor’s perform- 
ance. It’s like trying to drive a car 
and knit a sweater at the same 
time. That’s why I’m happy to 
have an expert producer like Har- 
old Hecht handling the reins on 
‘Wild and Wonderful.’ ” 


The star pointed out that pro- 
ducing movies of stature is a high- 
ly specialized craft, completely re- 
moved from the art of acting. He 
said that a producer and director 
are the main ingredients in the 
making of a good movie. That is, 
starting with a good script from 
a good writer. The actor, accord- 
ing to Curtis, comes fourth. 


“A really good producer, to get 
back to defining him for the lay- 
man,” said Curtis, ‘has to be able 
to weld the creative elements of 
a movie together, must be familiar 
with all the technical ends, have 
a knowledge of the camera and its 
angles, of budgets, of locations, of 
expensive and inexpensive sets, 
and of daily problems during the 
shooting schedule with tempera- 
mental actors, which come up as 
often as sounds at a radish con- 
vention. 


“T just don’t feel that any actor 
can handle both setups in the film- 
ing of one picture. Hollywood is 
paved with the bones of experi- 
enced actors who never made it as 
inexperienced producers. 


“Dreams come a dime a dozen 
in that difficult field and night- 
mares are even cheaper. I know of 
no faster way for an actor to pick 
up an ulcer. It can age a man 
more rapidly than a nagging wife. 


“T intend to stay exclusively to 
acting. I’m happiest when I’m 
making with the emotions in front 
of the camera. In fact, I don’t 
know of any other phase in the 
film business where you can have 
as much fun and satisfaction 
knocking yourself out as this 
one.” 


No Cheesecake 
Admirer 


(Current) 

Christine Kaufmann, who 
stars with Tony Curtis in Uni- 
versal’s romantic comedy in 
color, “Wild and Wonderful,” 
How showing at: the-..2.-s 
Theatre, says that cheesecake 
is fine for a bakery, but has 
nothing to do with an actress’s 
performance on the screen. 

“Tt act from the chin up,” 
declares Christine. 


Famed Filmland Dog Trainer 
Makes Big Stars Of Pooches 


(Advance) 
When Hollywood barks up the wrong tree in movies that 
require dogs, someone usually sends out an SOS for Frank 


Weatherwax, canine trainer. 


For instance, when Universal’s worldwide search for a 
smart French poodle to play with Tony Curtis and Christine 


Kaufmann in the color comedy, 
“Wild and Wonderful” culminated 
in Cinderella fashion with the se- 
lection of a non-professional pooch 
from Tarzana, California, Weath- 
erwax was called in to take over 
and train the poodle for his movie 
debut. 

After a few months in his 
school for movie mutts, Weather- 
wax had him doing remarkable 
things as called for in the script, 
things like answering the tele- 
phone, yawning, smiling, opening 
drawers, signing autographs, etc. 
The dog’s amazing ability will be 
on display when “Wild and Won- 
dertull’= Opens 225 aise at the 
Ul betes sresea scene Theatre. 

Weatherwax has been making 
his living as a movie dog trainer 
for 40 years. His cinema canines 
have appeared in thousands of 
films and he also works with 
Lassie, who is owned by brother 
Rudd Weatherwax. 

“I never teach dogs a set group 
of tricks,’ he says, “because all 
scripts are different and the sit- 
uations call for varied perform- 
ances, like answering the phone, 
for instance. Primarily, I teach 
them obedience to many requests. 
Of course, the dogs I select have 
to be basically intelligent. I have 
comedy canines who are taught 
to chase their own tails, dogs who 
can cock their heads at a quiz- 
zical angle, scratching dogs, nip- 
ping dogs, lip curlers, dogs who 
bring in the morning newspapers, 
dogs who yowl a piano accom- 
paniment and dogs who chase 
hoboes and mailmen.” 

Weatherwax says that movie 
dogs, like all great performers, 
have a lot of ham in them. 

“They have definite stage and 
screen personalities,’ he laughs. 
“My dogs follow hand and voice 


The romantic interest in Universal’s color comedy, “Wild and 
Wonderful,” is shared by Tony Curtis and Christine Kaufmann, 
the co-stars. In real life, away from the screen, they are Mr. and 


Mrs. Tony Curtis. , 


(Still No, 1932-EX 3) 


Fifi Blasts Today's Famous Movie Lovers 


(Current) 


Fifi D’Orsay, who sizzled movie 
sereens with her uninhibited roles 
during the early ’30s, doesn’t 
think much of today’s movie 
lovers. 

Fifi, who is making a cinematic 
comeback via a featured role with 
Tony Curtis and Christine Kauf- 
mann in the Universal color com- 
edy, ‘Wild and Wonderful,” cur- 
rent attraction at the.................. 


Theatre, 
way: 

“Current leading men give only 
lip service to a love scene. They 
woo like a wet blanket, and 
they’re probably indifferent lovers 
in real life, too. In my day the 
male stars knew their way around 
the clinches. They were real he- 
men—and when they kissed a 
girl, she stayed kissed.” 


put her opinion this 


Monsieur Cognac, whose efforts 
to live a man’s life, makes trouble 
for stars Tony Curtis and Chris- 
tine Kaufmann in the Universal 
romantic comedy in color, “Wild 
and Wonderful.” 

(Still No. 1932-EX 1) 


signals. They scratch themselves 
on cue, look left or right, sit up, 
sit down and among other things, 
they can jump over a chair on 
their hind feet.” 

Weatherwax’s mutts get the 
full Hollywood treatment, just 
like the big glamorous stars. 

“My 27 dogs at my San Fer- 
nando Valley kennels,’ he points 
out with pride, “live in elaborate, 
fireproof kennels and for per- 
sonal appearance tours, a $10,000 
dog palace on wheels. They live 
a dog’s life, but in their case you 
can reverse that old cliche, ‘What 
happened to you shouldn’t hap- 
pen to a dog”.” 


Tony, Christine Share 
His-And-Hers” Suites 
During Comedy Filming 


(Current) 

Fancy “His” and “Hers” dress- 
ing room bungalows at Universal 
studios were occupied by Tony 
Curtis and his bride, Christine 
Ikaufmann, while they co-starred 
in Harold Hecht’s color comedy, 
“Wild and Wonderful,’ now at 


Actually, they were under the 
same roof but in separate halves 
of a specially-decorated duplex. 
Each had a separate entrance 
and key. 

“It was our suggestion, not the 
studio’s,’ Tony explained. ‘We 
both feel our personal and our 
business lives are two separate 
things.” 

Ironically, in “Wild and Won- 
derful’ they portray newlyweds 
whose honeymoon is ruined by a 
jealous French poodle who won’t 
allow them a moment of privacy. 


Nippy Nepotism 
(Current) 

Nepotism hit a new high in 
Hollywood when producer Har- 
old Hecht selected the French 
poodle that co-stars with Tony 
Curtis and Christine Kauf- 
mann in Universal’s “Wild and 
Wonderful,” now on the screen 

Theatre. 

The poodle, known as Mon- 
sieur Cognac, had his father 
as stand-in, one brother as a 
stunt double, and a_ second 
brother to take his place in 
the tedious long’ shots. 
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One leg of the triang e in Universal’s Tony Curtis-Christine Kauf- 


mann romantic comedy in color, “Wild and Wonderful,” is pro- 
vided by Monsieur Cognac, who is introduced through this role 
playing an imbibing canine jealous of his Mistress’s boyfriend. 


(Still No. 1932-EX 2) 


Christine Kaufmann Goes To 


Bat To Defend Movie Moms” 


(Advance) 


Christine Kaufmann thinks it’s about time that people 
stopped throwing bricks at ‘movie mothers.” 

“They’re no different than any other mother who has ambi- 
tions for her daughter’s future,” says the actress, currently 
teamed with her real-life husband, Tony Curtis, in Universal’s 


“Wild and Wonderful.” The ro- 
mantic comedy in color is the next 
attiractionsat the: <...-.a Theatre. 


“Show me a mother,’ asks 
Christine, “who isn’t an architect 
or an engineer when it comes to 
plans for her daughter’s career— 
and that includes marriage. In a 
non-professional mother, however, 
the trait is considered a natural 
and admirable one. When the 
mother aims at movie stardom for 
her offspring she immediately be- 
comes the target for an avalanche 
of unfavorable comments which 
picture her as everything from a 
walking cash register to an inter- 
fering meddler who has caused 
more film schedules to run into 
expensive overtime than the 
weather. 


“Actually,” Christine confides, 
“and you can believe this or not, 
my mother doesn’t go near the 
sets where I work. She thinks it 
might make me _ self-conscious. 
Naturally, she has a hand in my 
career. We talk things over and 
she submits her opinion on many 
of the problems a girl faces in this 
business. 


“T’ve been in show business 12 
years,” the young actress declares, 
“and I have yet to feel my moth- 
er’s hands on my shoulder blades 
pushing me into situations against 
my will. But from what I hear the 
so-called movie mother has been 
given a black eye by countless 
Hollywood stories making her out 
to be a kind of a Ten Percent Tes- 
sie who runs around all day taking 
a poll on her daughter’s chances 
for an Oscar. 


“A composite caricature of her 
based on those stories would have 
you believe she’s a shrewd shrew 
with a pointed head shaped like a 
dollar sign housing a perpetually 


Christine Kaufmann for whose 
love Tony Curtis must vie with 
a smart French Poodle, Monsieur 
Cognac, in the hilarious romantic 
comedy in color, “Wild and Won- 
derful,”’ a Universal release. 


(Still No. 1932-P. 36) 


clacking tongue, who causes tal- 
ent scouts, agents and directors to 
run for storm cellars to batten 
down hatches. 


“T think those stories are all so 
much commercial canard,” Chris- 
tine laughs, “including the one 
about a movie mother telling an- 
other about a young actress dis- 
gracing herself with a torrid dance 
at a party which was broken up 
by raiding gendarmes and for 
which, worst of all, she hadn’t even 
been paid. 


“ ‘Not paid!’ exclaimed the oth- 
er. ‘Where was her mother?’ ” 


WILD AND WONDERFUL 


Monsieur Cognac, the French Poodle who is trying to live a man’s 


life, proves to Tony Curtis that he was faking illness in this scene 
from the hilarious Universal romantic comedy in color, “Wild and 
Wonderful.” Tony’s co-star is his real life romantic interest, Chris- 


tine Kaufmann. 


(Still No, 1932-71) 


Fifi D’Orsay Lured Out Of ES 


Retirement For Movie Role 


(Advance) 


Fifi D’Orsay, the screen’s French Bombshell of the early 
30’s, is back in Hollywood to make a movie after an absence 


of almost 20 years. 


She lit up the screen in her heyday with incendiary boudoir 
roles in such films as “They Had To See Paris,” “Young As 


You Feel,” “Those Three French 
Girls,’ “Hot For Paris,” “They 
Had To Get Married,” and many 
others. Fifi’s first job in show bus- 
iness was for Gus Edwards when 
she danced in the Greenwich Vil- 
lage Follies and sang “Yes, We 
Have No Bananas.” 

Fifi is still pert, saucy and trim, 
but her role of Tony Curtis’ cook 
in Universal’s ‘Wild and Wonder- 
PO PCT seer oe at the 
Sp Ee ipsa AO Theatre, calls for her 
to be about 50 pounds heavier, all 
of which is done by the strategic 
placing of heavy cotton pads un- 
der her uniform. And she still 
lights up like an amorous firefly 
when she talks about men and 
love. 

“Love is different today,” sighed 
the volatile Fifi, “in the movies 
and on television and in real life. 
Rudolph Valentino was the per- 
fect screen lover. He had the grand 
manner, the gestures, the finesse. 
And, the approach. Ah, the ap- 
proach, like in golf, is every- 
thing.” 

Today’s screen and TV lovers 
are a sorry lot, according to Fifi, 
who went over the list mentally, 
rejecting all of them with a Gallic 
shrug of her well-turned shoul- 
ders. 

“They are so bad,’ she said, 
“that if I were playing the west- 
erns, I’d rather kiss the horse than 
the cowboy.” 

Fifi, a French Canadian who 
never lived in Paris, became a 
symbol of the gay, uninhibited 
Parisienne during her heyday in 
Hollywood. In recent years she 
has devoted herself to night clubs 
and occasional television appear- 
ances. 

Photographed in color, ‘Wild 
and Wonderful’ co-stars Curtis 
and Christine Kaufmann. It was 
directed by Michael Anderson and 
produced by Harold Hecht. 


Fifi D’Orsay returns to motion 
pictures after many years absence 
in the laugh-packed romantic 
comedy in color, Universal’s ““Wild 
and Wonderful.’’ Co-stars are 
Tony Curtis and Christine Kauf- 
mann. (Still No. 1932-97) 


Fifi D‘Orsay Padded 


(Advance) 

Fifi D’Orsay has the most 
padded role of her career in Uni- 
versal’s “Wild and Wonderful,” 
which co-stars Tony Curtis and 
Christine Kaufmann. The roman- 
tic comedy in color is the next 
atinaction atethes 42. Theatre. 

She is supposed to be a hefty, 
buxom cook, so the wardrobe 
department tailored a number of 
heavy cotton pads which are dis- 
tributed in various areas under 
her uniforms, causing her to look 
about 50 pounds heavier than 
she is. 


Comedian Marty Ingels Asks 
Filmland To Forget Dignity 


(Current) 
Dignity has no place in the movies, says comedian Marty 


Ingels. 


Ingels, who is currently cavorting with Tony Curtis and 
Christine Kaufmann in Universal’s romantic comedy in color, 
“Wild and Wonderful,” which opens................ tne 


Theatre, says that the recent 
rash of message films and talk 
about movies dignifying them- 
selves as “motion pictures” is 
as wrong as a busted adding 
machine. 

“There is no place for high 
hat in show business in my opin- 
ion,” he declares, ‘‘and dignity in 
Hollywood is merely the ham 
showing on the surface.” 

The saucer-eyed comic points 
out that the movie business start- 
ed on a shoestring, a frayed one 
at that, and it’s still one of the 
biggest gambles in the world. 
That’s why, he feels, it isn’t all 
right for anyone in it to go high- 
hat just because somebody sug- 
gests he’s a genius. 

Ingels discounts the legend 
about “the show must go on,” 
which supposedly keeps actors 
working in films. 

“They work in pictures because 
they like their jobs better than 
other jobs,” he points out, “and 
when they start talking about en- 
tertainers ‘helping maintain pub- 
lic morale’ they’re talking 
through oversized hats. 

“The public doesn’t give a hoot 
about its morale. It wants to be 
thrilled and entertained. Artistic 
triumphs, like fires without insur- 
ance, can lead to bankruptcy for 
a studio. X-ray any Oscar and 
chances are you'll find an ulcer 
inside. I think comedies and ac- 
tion films are what the public 
wants most.” 


Which is why Ingels thinks that 
dignity has no place in movies. 

“In order to be dignified,’”’ he 
concludes, “you’ve ‘got to. stand 
still, and when movies stand still, 
they’re dead.” 


{1-D} 


Marty Ingels plays the role of a 
musician in the American trio in 
Paris interested in Tony Curtis’ 
romantic problems: with Christine 
Kaufmann in the hilarious com- 
edy in color, “Wild and Wonder- 
ful?” (Still No. 1932-P. 34) 


One Good Turn... 
(Advance) 

After weeks of working with 
Monsieur Cognac, the smart 
French poodle in Universal's 
romantic comedy, ‘‘Wild and 
Wonderful,” next attraction at 

Theatre, Tony Curtis 
was asked by director Michael 
Anderson if he had learned 
any new tricks from his canine 
co-star. 

“Yes,” grinned Curtis, ‘I’ve 
learned to turn around three 
times before lying down.” 


Universal Pictures Presents 
TONY CURTIS 
CHRISTINE KAUFMANN 


in 
“WILD AND WONDERFUL” 
EASTMAN COLOR 
with 
LARRY STORCH 
MARTY INGELS 
JULES MUNSHIN 
JACQUES AUBUCHON 
FIFI D’ORSAY 
SARAH MARSHALL 
and 
PIERRE OLAF 
And introducing 
MONSIEUR COGNAC 
Screenplay by 
LARRY MARKES & 
MICHAEL MORRIS 
and 
WALDO SALT 
Screen Story by 
RICHARD M. POWELL 
and 
PHILLIP RAPP 
Based on a Story by 
DOROTHY CRIDER 
Directed by 
MICHAEL ANDERSON 
Produced by 
HAROLD HECHT 
A Harold Hecht Production 
A UNIVERSAL RELEASE 


the east 


Terry Williams...... TONY CURTIS 
Giselle Ponchon 

CHRISTINE KAUFMANN 
Rufus Gibbs...... LARRY STORCH 
Doc Bailey.......... MARTY INGELS 
Papa Ponchon 


JACQUES AUBUCHON 


Jjacquot=— 2s PIERRE OLAF 
Hercule =.=. CLIFF OSMOND 
Simone. FIFI D’ORSAY 


Inspector Duvivier 
MARCEL HILLAIRE 
Monsieur Cognac 


MONSIEUR COGNAC 


the staff 


Director of Photography, Joseph La- 
Shelle, A.S.C.; Unit Production Man- 
ager, Bob Larson; Art Directors, Alex- 
ander Golitzen and Edward S. Ha- 
worth; Film Editor, Gene Milford; 
Set Decorator, Ruby Levitt; Sound, 
Weldon O. Watson and Joseph Lapis; 
Miss Kaufmann’s Gowns by Valentino 
of Rome; Costume Designer, Rosemary 
Odell; Make-up, Bud Westmore; Hair 
Stylist, Larry Germain; Assistant Di- 
rector, L. V. McCardle, Jr.; Music, 
Morton Stevens; Music Supervision by 
Joseph Gershenson; Poodles Trained 
by Frank Weatherwax. 


the story 


(Not for Publication) 

“Wild and Wonderful’ is the 
story of two lovers and a jealous 
dog. The latter, Monsieur Cognac 
(MONSIEUR COGNAC), is the 
top-ranked canine star of French 
films, a French poodle with a wild 
craving for liquor and a mad pas- 
sion for Poupee, a female poodle 
who dances in a Paris night club. 
The lovers are Terry Williams 
(TONY CURTIS), leader of an 
American jazz trio which includes 
Doc (MARTY INGELS) and Ru- 
fus (LARRY STORCH), and Gis- 
elle Ponchon (CHRISTINE 
KAUFMANN), a leading French 
actress and the mistress of the 
talented Cognac. 

After Terry and Cognac meet 
outside the club where the trio 
performs and join each other on 
an all-night drinking joust, Terry 
is tracked down by Papa Ponchon 
(JACQUES AUBUCHON) and 
police inspector Duvivier (MAR- 
CEL HILLAIRE) and accused as 
a dognapper. While he explains his 
innocence, Terry sees and falls in- 
stantly for the gorgeous Giselle. 

Their. secret romance survives 
the wild efforts of the jealous Cog- 
nac to separate the lovers and they 
eventually elope. The poodle’s 
clever scheming turns their wed- 
ding night into a shambles. Terry 
walks out when Giselle refuses to 
give up the dog for a honeymoon. 
Later, Terry schemes to turn a TV 
program honoring Cognac into a 
canine tornado by sneaking Pou- 
pee and several other poodles into 
the Ponchon mansion during the 
telecast. oe 

In the end, Papa Ponchon real- 
izes that Cognac, like any other 
male actor, cannot exist on fame 
alone. He gives his blessing's to the 
poodle romance, and while Cognac 
luxuriates in his new love, Terry 
and Giselle blissfully depart for a 
honeymoon in Rome. 
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Comedy More Difficult Than 
Drama, According To Storch 


(Current) 
Comedian Larry Storch says it’s easier to make people cry 


than laugh. 


“Comedy is much tougher than drama,” Storch declared 
on the Universal set of “Wild and Wonderful,” in which he 
has a featured role with Tony Curtis and Christine Kaufmann. 


The color romantic comedy is 
now on the screen of the 
Theatre. 

“To begin with,’ Storch ex- 
plains, “the power of a dramatic 
picture lies almost exclusively in 
the spoken line and not in the 
actions of the performer. In com- 
edy an appearance and delivery 
are just as important as the ma- 
terial. Many times a person tries 
to repeat a joke or a routine he 
thought was hilariously funny, 
only to have his or her version 
of it greeted by dead silence, al- 
though a single word hadn’t been 
changed. 

“Of course,” Storch admits, 
“slapstick comedy will usually 
provide laughs without much ef- 
fort. Slipping on a banana peel, 
being the target for a custard pie 
blizzard, or falling into a pool 
fully-clothed will invariably cause 
people to laugh. Such setups re- 
quire a capacity for punishment 
instead of a versatile delivery. 

“In dialogue comedy, however, 
you must be a master of a bagful 
of tricks to make a person laugh. 
Voice infiections and a mobile 
play of facial expressions are 
much more vital than in dramatic 
roles. 

“Which is the reason you'll re- 
member a comedian’s antics more 
than anything special he may 
have said. As an example, just 
try real fast to remember any- 
thing Jimmy Durante or Red 
Skelton or Bob Hope or Jerry 
Lewis said in the times you’ve 
seen them on the screen. But you 
surely remember each one of their 
styles and the way they deliver 
lines. 

“That’s why,” laughs Storch, 
“getting screen laughs is no 
laughing matter—it’s a serious 
business.” 


WILD AND WONDERFUL” {2D} 


In this hilarious episode in which the dog, Monsieur Cognac, Is 


Larry Storch is a musician and 
pal of Tony Curtis in the new 
Universal romantic comedy in 
color, “Wild and Wonderful.” 
Christine Kaufmann furnishes the 
love interest. 


(Still No. 1932-P. 33) 


Christine Unveiling 


23 Costumes In Film 


(Advance) 
Twenty-three gorgeous gowns 
are put on display by Christine 
Kaufmann in her co-starring role 
with husband Tony Curtis in Uni- 
versal’s color comedy, “‘Wild and 
Wonderful,” opening............ at the 


The outfits range from high- 
style evening gowns to sports 
togs and negligees. They were 
designed by the famous Italian 
courtier, Valentino. 

“Clothes make the man,’ phi- 
losophizes Christine, “especially 
when they’re on the’ woman.” 


claimed by his mistress, Christine Kaufmann, and Tony Curtis 
falls in love at first sight, are all the principles of Universal’s 
romantic comedy in color, ““Wild and Wonderful.” From left to 
right are: Larry Storch, Curtis, Marty Ingels, Cliff Osmond, 
Jacques Aubuchon, Cognac, Miss Kaufmann and Marcel Hillaire. 


Movie Dog Star Gets 
$2500 Dressing Room 


(Advance) 

Movie stars live in splendor in 
fancy studio dressing room bunga- 
lows while they’re making movies 
—even if they happen to be a 
canine performer. 

Monsieur Cognac, the French 
poodle who shares honors with 
Tony Curtis and Christine Kauf- 
mann in the Harold Hecht color 
comedy, “Wild and Wonderful,” 
for Universal release, spent his 
between-scenes hours in a lux- 
urious $2500 dog-house, complete 
with air-conditioning, indirect 
lighting and a poodle-sized freezer 
for preserving his hamburger. 

“Wild and Wonderful,” a wacky 
tale of a dog’s life in Paris, opens 
Seen eta ee at the: ...5.. Pneatre: 


(Still No. 1932-22) 


Movie Mutts Biggest 
Film Scene Stealers 


(Advance) 

Tony Curtis, who shares honors 
in the Universal romantic com- 
edy, “Wild and Wonderful,” with 
a super-intelligent French poodle, 
admits that the greatest scene- 
stealers in films are movie mutts. 

“Stealing a scene from a dog 
is like trying to tie your shoe 
laces while wearing boxing 
gloves,’ says Tony. “All a dog 
has to do is yawn, or twitch an 
ear, or scratch a flea, and every 
other actor in the scene gets 
blotted out. Even babies lose 
scenes when a dog is around.” 

Tony’s lovely wife, Christine 
Kaufmann, also stars in ‘Wild 
and Wonderful,’ which opens 
saeeten osewees atshne 2 cae Dheatre, 
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Some Dog-gone Good 
Exploitation Ideas 


— according to Monsieur Cognac, who 
has an uncanny canine understanding 
about dealing with human relations!> 


POODLE 
PREMIERE: 


Invite the public to bring along their dogs on the 
Opening Day — or Night — of your “WILD AND 
WONDERFUL" engagement! Or, you might find a Satur- 
day Matinee a more opportune time for this festivity. 


Enlist the Dog and Kennel Clubs in your locality to join in this amusing venture. Besides 
attracting a crowd in front of your theatre, it should provide both photo and story material 


for news-page breaks in your newspapers. 


Arrange to have the dog-owners and their pets join up in a parade to the theatre — where 
they would leave their dogs tethered to a Hitching Post you have set up along the street and 
sidewalk front of the theatre. Be sure to provide attendants or guards to watch over and pro- 
tect the dogs while their owners are inside. Also, that the dog parking is spaced sufficiently 


apart to avoid any animal friction! 


You might be able to include a Contest in front of your theatre in connection with the event: 
with prizes for Smallest Poodle; Largest Dog; Funniest, etc., — and make a merchandising 


tieup for dog supplies and dog food. 


A POODLE PREMIERE will attract a lot of attention at your theatre — and the activity will 
pay off at your box-office! You also might be able to arrange to have lights as well as music 


to add fanfare to your Evening of Glamour For the Dogs! 


| A YUM-YUM STUNT | 
ICE CREAM 
SODA TIEUP! 


Here's a great opportunity for you to take advantage of 
a perfect mutual promotional activity with the drug store 
fountains and ice cream parlors in your community! 


A special still is available (pictured) that will lend unusual 
appeal to the ice cream tieups you will make. Use this 
photograph (Still No. 1932-PCI1I) in display posters for 


counters in the windows of shops—and for local ad tieups 
—The cute photo shows Tony, Christine and Monsieur 
Cognac enjoying a three-straw ice-cream soda. 


It's an eye-catching and cute attraction—that will readily 
augment a special "WILD AND WONDERFUL" SODA 
(OR SUNDAE) a novelty sweet-tooth concoction for ice- 
cream counters and restaurant desserts. 


Perhaps a local ice-cream manufacturer can create a 
Special of the Week ice cream flavor—Wild and Wonder- 
ful—using a wild berry (wild cherry, strawberry, etc.) that 
will give a special emphasis to this extra-value promotional 
endeavor! 


A Suggestion: 


Get department and chain 
stores, supermarkets to use 


SALES SLOGAN of 


“"DOG-GONE GOOD 
VALUE DAYS" 


. . . using Monsieur Cognac 
photos for attention - value 
... and get in some theatre 
and date plugs for “WILD 
AND WONDERFUL.” In this 
same area, a sales promotion 
emphasizing “WILD AND 
WONDERFUL" VALUES, etc. 


PET 
SHOP 
PROMOTION! 


Here's the perfect place to pin- 
point a lot of your efforts to 
emphasize the dog angle in 
"WILD AND WONDERFUL" 
and the exploitable talents of 
"MONSIEUR COGNAC." 

Stills of “MONSIEUR COG- 
NAC" and his fellow canine per- 
formers who cavort in the comedy 
will provide both interesting and 
amusing photographic material 
for the animal emporiums in your 
area. 

A series of stills in their windows, 
with the proper credits, a card 
made up for their counter—with 
an eye-catching shot of the dog 
movie star—plus ads in the news- 
papers, will certainly add to the 
boxoffice potential of the attrac- 
tion at your theatre. 

Your area shopping markets usual- 
ly have a pet supply counter or 
isbaroat6 they also might be 
contacted for a tieup. 

Look at the door panels for 
"WILD AND WONDERFUL" il- 
lustrated in this section. Several 
of them will fit in beautifully for 
your pet shop promotion! 

Your display card copy can in- 
clude: "Introducing "MONSIEUR 
COGNAC" who leads a man's 
life in "WILD AND WONDER- 
FUL" (with theatre and playdate 
copy credits). Help your dog lead 
the good life with xxx xx xxx 
products, etc." 
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REAL DOGGIE! | 


A SATURDAY MORNING SPECIAL! 


FASHION SHOW 
for DOGS! 


Create an especially alluring attraction that will be sure to 
add to your boxoffice grosses for a Saturday Matinee— 
or Special Saturday Morning Kids Show—with A FASHION 
SHOW FOR DOGS that will be the funniest and dog- 


gonest show your theatre ever had! 


Set the time and date, then, via newspaper stories, radio 
disc jockies, TV kid shows, and handbills at the schools, 
announce that your theatre will hold the first FASHION 
SHOW FOR DOGS ever presented. 


You can plan the show either in your theatre lobby, or 
better yet, at a playground or community center. 


Have the children bring their dogs attired in costumes of 
their own creation—you'll find that everybody will have a 
hilarious time at the event... and, besides advertising 
“WILD AND WONDERFUL," and "Monsieur Cognac," it 
will provide photographic publicity material for your local 
newspapers. 


Prizes, of course, for the best dog costumes—you can work 
out categories that include original costumes, best ward- 
robe, top male and female outfits. "The Most Stylish Dog 
in Town," etc. 


Your FASHION SHOW FOR DOGS could be the best 


stunt of the year in your city! 


“MOST 
BEAUTIFUL 

DOG” y. 
CONTEST! 


Another special activity—as well as an added attraction— 
for your showing of “WILD AND WONDERFUL" will be 
a "MOST BEAUTIFUL DOG" CONTEST. 


Preferably held away from your theatre—perhaps in ad- 


- vance of your date—it's the kind of stunt that would draw 
a lot of applicants—as well as attention. 


Both the youngsters as well as grownups are certain to 
enter their pet—and to a lot of people theirs is the most 
attractive canine in the whole world. And you're sure to 
get some ugly animals whose owners firmly believe are the 
most beautiful! 


Award prizes to the winners, with theatre tickets to see 


WILD AND WONDERFUL" for the proud dog owners. 


HIGHLY SUGGESTED For Your Use! 
ADVANCE in LOBBY e CURRENT on Theatre FRONT! 


Interesting 
and Amusing 


SPECIAL DISPLAY 


Presented here is an idea for an attraction board that is guaranteed to attract and delight everybody who passes the display. The photos shown 
will illustrate the attention-value they can get with such an array of stars! 


Plan this special display well in advance of your engagement—and get your art work and photos set up as early as you can. It will be a poster 


attraction well calculated for word-of-mouth help for showing of "WILD AND WONDERFUL!" 


CA RANT visits with 
MONSIEUR COGNAC and 
goes over his script with 


TONY CURTIS and CHRIS- 
TINE KAUFMANN display 
affection for MONSIEUR 


COGNAC, their French the dog star on the set 
poodle co-star, on the set of Universal’s “WILD 
of “WILD AND WONDER- AND WONDERFUL,” in 
eet die til new which the famed ueneh 
augn nit. poodle is introduced wit 

SHIE NOs 1882 PE 19): Tony Curtis and Chris- 


tine Kaufmann. 
(Still No. 1932-P37). 


Singer ROBERT GOULET, MONSIEUR COGNAC joins 
visiting the set, tries a a row of his shapely 
few high notes for the chorine friends for a lit- 
approval of MONSIEUR tle fun on the set of 
COGNAC, the talented Universal’s ‘‘WILD AND 
French poodle star, on the WONDERFUL.” The _ tal- 
set of Universal’s ‘“‘WILD ented French poodle is 
AND WONDERFUL,”’ which introduced in the comedy 
introduces the dog with which stars Tony Curtis 
stars Tony Curtis and and Christine Kaufmann. 
Christine Kaufmann. (Still No. 1932-P16). 


(Still No. 1932-P19). 


“MONSIEUR COGNAC’ 


VEU ee FCNTL TLE toyiee eLNe 


< yw 


yaaa 


Who Visited Him During the Filming of 
“WILD AND WONDERFUL” 


DLDeg DAsa DeseaTs 6 DER DAL DAL Dee anaes Bee 
RBAAC CREED BVELERsdaae Beaded Bae aos ues 


and FRIENDS 


2a ha Mery 


a Ss : a 
GREGORY PECK and MONSIEUR COGNAC, the 
talented canine star, get together for a 
little dog-to-man talk when Mr. Peck visited 
the set of ‘‘WILD AND WONDERFUL,” in which 
the famous French poodle stars with Tony 

Curtis and Christine Kaufmann. 
(Still No. 1932-P41). 


MONSIEUR COGNAC, the talented canine star, 
enjoys a visit from KIRK DOUGLAS on the set 
of Universal’s ‘“‘WILD AND WONDERFUL,’’ in 
which the famed dog stars with Tony Curtis 
and Christine Kaufmann. (Still No. 1932-P40). 


EU Lee 


Ls. : é : Liecneaensii, “~ 
JACK LEMMON, visiting the set, has a tete 
a tete with MONSIEUR COGNAC, between 
scenes of “WILD AND WONDERFUL,’’ in 
which the talented dog stars with Tony 
Curtis and Christine Kaufmann. 

(Still No. 1932-P38). 


Suggested copy for this display board is: "MONSIEUR COGNAC" and FRIENDS...who visited him during the filming of “WILD AND WON- 
DERFUL" ... starring TONY CURTIS and CHRISTINE KAUFMANN, and introducing MONSIEUR COGNAC .. . who leads a man's life! 
Order the complete set of SPECIAL DISPLAY STILLS by photo number as described above. They're FREE from EXPLOITATION DEPARTMENT, 


UNIVERSAL PICTURES CO., 445 Park Ave., New York 22, N.Y. 


— SUGGESTED COPY FOR 
LIVE RADIO SPOTS — 


(ONE MINUTE) 
ANNOUNCER: “Ti’s really WILD AND WONDERFUL ....in the 


kookiest triangle since love began—where a man leads a dog’s life... 
and a dog leads a man’s life! It’s Tony Curtis and Christine Kauf- 
mann, and introducing Monsieur Cognac, in WILD AND WON- 
DERFUL ....the fastest, funniest, most outrageous film that ever 
sent the motion picture screen into a tailspin! It all happens in Paris 
... gay, gay Paree where a young man takes a lovely bride... . the 
bride takes her dog... and the dog takes over! The laughs are WILD 
.... the loving is WONDERFUL as Tony Curtis, Christine Kaufmann 
and Monsieur Cognac romp through the most delightful and enchant- 
ing comedy of the year! It's WILD AND WONDERFUL, starring 
Tony Curtis and Christine Kaufmann and introducing the dog-gonest 
French poodle you've ever seen—Monsieur Cognac! In Color, and 
with Larry Storch, Marty Ingles, Jules Munshin, Jacques Aubuchon 
and Pierre Olaf adding to the fun! Make yourself happy and see 
WILD AND WONDERFUL! 


(30 SECONDS) 
ANNOUNCER: “The laughs are WILD .... the loving is WONDER. 


FUL and it’s the twosome . . . no—it’s the threesome—of Tony 
Curtis, the beautiful Christine Kaufmann, and a mixed-up French 
poodle named Monsieur Cognac, in WILD AND WONDERFUL... 
the kookiest triangle since love began! Here’s the most delightfully 
different comedy of the year ...all about a man who loves a girl... 
who loves a dog....who’s convinced he’s a man! It all happens in 
gay and joyful Paris—and in Color yet!—where life can truly be 
WILD AND WONDERFUL..... and where it is just that for Tony 
Curtis until a woolly canine villain named Monsieur Cognac tries to 
woof into his honeymoon with Christine Kaufmann. It’s all WILD 


AND WONDERFUL ....so don’t miss it!”’ 


(15 SECONDS) 


ANNOUNCER: “Everything comes up WILD AND WONDERFUL 

..as man takes bride .. . bride takes dog . . and dog takes over! It’s 
Tony Curtis, Christine Kaufmann, and introducing Monsieur Cognac, 
in WILD AND WONDERFUL ...the kookiest triangle since love 
began! All in Color, and all in Gay Paree... WILD AND WON- 
DERFUL... starring Tony Curtis, Christine Kaufmann, and Mon- 
steur Cognac! Don’t miss it!”’ 


The TEASER TRAILER — in Color 
..ee ffs Terrific! ..:: and FREE! 


"WILD AND WONDERFUL" has a THEATRE TEASER TRAILER—in COLOR—that 
is truly WILD AND WONDERFUL and you can get the maximum use out of it by 


scheduling it weeks in advance at your theatre! 


Unquestionably, the picture will be talked about weeks in advance — because of its 
comedy content and its very own triangle of stars. And, you can bet your bottom 
dollar that the THEATRE TEASER TRAILER will be a most solid and impressive influ- 
ence on your current theatre audience to come back and see "WILD AND WON- 
DERFUL" when it plays at your house. 


Help yourself to this interest-capturing advance salesman for your playdate, and guar- 
antee yourself a smash opening! 


Order this TEASER TRAILER N-O-W and herald the new season's top 
laugh attraction! 
Available—and FREE—from your 


LOCAL UNIVERSAL EXCHANGE BRANCH OFFICE 


NER ACCE RIE 
T V T E LO p 0 R $ LI D E ina opbnepeaee CCESSORIES | 


of glowing fluorescent satin with shimmering letters and flowing 
fringes. ORDER ANY LENGTH NEEDED AT $1.65 PER FOOT. 
(Minimum size, 10 ft.) 


Both Telop and Slide—with an appealing 3-PIECE STREAMER—An attractive 17’ long banner, priced at 
illustration for "WILD AND WONDER- pti iy OR WALL GRA oe as 
FUL"—is available with theatre playdate Raable Pace $110.00 —Single-Faced, $60.00. 
and station identification (to accompany FLUORESCENT USHER'S BADGE—40¢ each 
pr ar a ce Hie te theatre Hl In U.S.A., order from your nearest 

ate or station identification..... ; 
for each duplicate copy of either Telop or NATIONAL SCREEN OFFICE 
Slide. Be sure to mention whether you want Manufactured by 
Telop or Slide..... ORDER DIRECT NATIONAL FLAG & DISPLAY COMPANY, 43 W. 21st St. 

in Canada, National Flag Company represented b 

WEST 46TH STREET, NEW YORK 36, THEATRE POSTER SERVICE, LTD. 
N. Y. 227 Victoria St., Toronto, Ontario, Can. 
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Make Your Ticket-Selling Ideas 


DOG KING 
FOR A DAY! 


This can be worked into a cute— 
as well as worthwhile—publicity 
stunt with one of your news- 


papers. 


Look for a newsworthy dog in 
your city around the time “WILD 
AND WONDERFUL" is sched- 
uled to play your theatre—such 
as a dog whose barking awak- 
ened his owners when a fire 
began—a heroic dog, an organi- 
zation pet (fire-station, police 
dept.), a mail carrier's special 
friend, or a faithful companion to 


a handicapped person. 
The Dog King can be presented 


a special collar as an award from 
Monsieur Cognac, with addi- 
tional prizes added. Ceremony 
can either be at the newspaper 
office, or on the stage (or lobby) 
of your theatre on opening day 


or at a Saturday matinee. 


Or, a disc jockey contest — 
aimed especially at the young- 
sters—might be planned via Best 
Letters on "'Why My Dog Should 
Be Dog King In Our City.” 


For 


PUPPY 
LOVERS 
Only! 


Your local Dog Pound is certain 
to have a whole flock of puppies 
for whom they would like to find 
a good home. 

Here is an opportunity to do 
both a good deed for yourself 
and a youngster as well as call 
attention to your booking of 
"WILD AND WONDERFUL." 
Check with the officials of the 
Dog Pound about the availability 
of puppies. Then arrange to have 
them displayed in your lobby — 
with attendants — and invite the 
youngsters to come in and order 


their own dog! 


TRAVEL BUREAU 


Tie-up...... 


The comedy escapades in "WILD 
AND WONDERFUL" occur in 
PARIS and your local TRAVEL 
BUREAU should be contacted 


for a window, counter or wall 


display which features some of 
the Parisian scenic photos shown 
in the film. 


Christine Kaufmann Beauty and 
Hair Style Features For Planting 


STAR FAVORS LONG-HAIRED LOOK FOR 


EVENING GLAMOUR 
Among the top Hollywood stars, sleek shining hair is twisted into 
new shapes and convolutions for evening. The one worn by Christine 
Kaufmann for scenes in Universal's ''Wild and Wonderful" could be 
easly adapted for private life. 
A curtain of silky bangs and a high crown are the outstanding features 
of the regal evening hairstyle worn by Christine Kaufmann in the 
accompanying photograph. The hair draped around the head may be 
ornamented with a diamond clip or laced with a ribbon depending 
on the type of dress, and the occasion. 
Christine's hair was cut to a 
length of about ten inches all 
around and then set on giant 
rollers, turned back from the 
face. It was then dried and 
brushed up and back, away from 
the bangs, which are set sepa- 
rately. An extra bun, or postiche, 
was set on the crown or ine head 
and her hair draped over it and 
around in smooth coils. The regal 
simplicity of this style makes it 
appropriate for late-day or eve- 
ning wear. 
Depending upon the gown to be 
_ worn, the hair-do may be orna- 
No. 1932—EX8 mented with a small diamond or 
rhinestone clip set into one side, or jewelled stick pins could be insert- 
ed into the top. Alternately a silk or velvet headband could be worn 
round the coiled hair or woven into it. 
"As far as dressing my own hair is concerned, I've found that if it is 
shiny and clean and springy, | can set it myself. That's why | feel that 
keeping your hair in top condition is the first requisite for an effective 
style. Diet and sleep really have an effect on your hair, just as they do 
on your figure." 
Christine added, "Keep your permanent waves light, avoid splitting 
the ends of your hair with sharp metal pins, and don't use too much 
hair spray. All these small details add up to the total look of your hair." 
Like most actresses, Christine Kaufmann carries a small hairbrush 
and comb in her handbag, and a miniature container of hair spray. 
When on an evening date, she checks her hair frequently, just as she 
checks her make-up for she knows that "'fly-away'' hair is completely 
out of style and that "'sleek and neat" is the fashion of today. 


BEAUTIFUL HANDS THE MOVIE STAR WAY 


Christine Kaufmann Tells Her Hand Care Routine 


Lovely smooth hands can be yours if you follow the advice of charm- 
ing Christine Kaufmann, starring with Tony Curtis in Universal's "Wild 
and Wonderful." 

“It is the day-to-day care that counts," Christine told us. "If you want 
attractive hands, you must care for them constantly, remembering to 
smooth on hand cream every time you get your hands wet during the 
day. | keep hand lotion in the bedroom, bathroom and kitchen to 
remind myself to use it,"' smiled the blue-eyed brunette. 

"Exercise is important for supple 
fingers and graceful hand ges- 
tures, as every actress knows. | 
do some simple ones that are 
effective for me. 

Christine made two fists out of 
her hands, and opened and closed 
them rapidly, a dozen times. 
Next, she took the fingers of her 
left hand in her right and bent 
them back as far as they would 
go. She repeated this exercise six 
times, and then did the same 
thing with the other hand. She 
finished her routine by shaking her 
hands loosely from the wrists until — 

she could feel the blood pulsing No. 1932—EX7 
in her finger tips. As part of her regular beauty routine, Christine 
applies a hand cream with stroking motions from finger tip to wrist, 
as if she were putting on a pair of gloves. She buffs her nails smooth 
with an emery board and remembers to push back the cuticle around 
her nails every time she dries them with a towel. 

“It is a good idea to keep the shape of your nails the same as the 
shape of your finger tips," she went on. "Rounded nails go with 
rounded finger tips and oval nails with their counterpart. Of course, 
if your fingers are really too square-looking, you can modify their 
appearance by rounding your nails slightly at the corners, but don't 
strive for a pointed look, it would make your fingers seem even more 
square. 

For healthy nails, Christine believes in drinking a glass of gelatine 
mixture every day, and to prevent splitting she carefully paints a line 
of nail polish under the tip of her nail when she has covered the front 
of it with color, thus giving it more protection. 

"Take your time when you give yourself a manicure," is her advice. 
“Assemble all your bottles, your cotton, your bowl of soapy water for 
soaking your hands, and then turn on the record-player and relax for 
half an hour while you tend your hands. I+ can be a very pleasant half 
hour if you don't hurry yourself." 


Plant this Art and Stories With Beauty Editors in Your Local Paper! 
Order Photos FREE from Exploitation Dept., 


Universal Pictures Co., 
445 Park Ave., NEW YORK 22, N.Y. 
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WILD and WONDERFUL! 


An 
INTERVIEW 
With 
TONY 
CURTIS 


Prepared Especially 
FOR YOUR LOCAL RADIO STATION! 


An open-end radio interview is available FREE with TONY 
CURTIS chatting entertainingly about his amusing role and 
co-stars in ‘WILD AND WONDERFUL," interesting 
behind-the-scenes happenings during the filming of the 
comedy, and newsy items of Hollywood. 


Plant this interview transcription in a prime spot on your 
key radio station—it will make a most interesting addition 


to a news show, special show business or guest star spot- 
light. 


A continuity sheet accompanies the platter, allowing the 
local announcer to ask the questions which Tony answers. 


ORDER THE TONY CURTIS INTERVIEW TRANSCRIPTION 
— FREE— FROM RADIO DEPARTMENT, UNIVERSAL PIC- 
TURES, UNIVERSAL CITY, CALIFORNIA. 


FREE SET OF TV SPOTS 


They're WILD AND So 
WONDERFULIly Entertaining! 


Here's an especially appealing packaging of television sales 
spots for eye-catching delight that is well-calculated to 
establish a want-to-see attitude by TV set viewers! 


It's a rib-tickling presentation of some of the many wildly 
funny scenes and situations that make "WILD AND WON- 
DERFUL" the most uproarious rivalry in the history of 
romance! 


The spirit and sparkle of the comedy antics are all irre- 
sistibly keyed in the combination of smart-sell ingredients 
that make up this set of TV spots. 


The group is made up of 60 and 20-second spots, all on 
[6 mm film, and this time element includes enough silent 
footage at the end to allow for all local playdate informa- 
tion to be given by the local station announcer. 


Order the set—NOW!—from HERMAN KASS, NATIONAL 
EXPLOITATION DIRECTOR, UNIVERSAL PICTURES CO., 
445 Park Avenue, New York 22, N.Y. 


When ordering, please specify the station or stations on which you 
plan to use the spots. 


Caressingly Delightful To The EAR! 
Free! RADIO SPOTS 


That SELL-SELL-SELL and SELL Some More! 


Prepared for your extensive use is a very penetrating selec- 
tion of radio spot announcements — packed with the 
intriguing comedy that emanates from the hilarity in 


“WILD AND WONDERFUL," where man takes bride... 
bride takes dog... and dog takes over! 


Radio listeners will be enchanted by the urge-to-see mes- 
sages manufactured by these spot announcements with 
their high sense of audience appeal. 


It's happy listening for the radio audience plus happy box- 
office results at your theatre when you make radio an 
integral part of your advertising campaign on "WILD 
AND WONDERFUL." 


The packaging of radio spots is made up of 15, 30 and 60- 
second announcements, and in each instance there is suffi- 
cient time allowed for the complete local playdate and 
theatre information. 


Order from the RADIO DEPARTMENT, UNIVERSAL STUDIOS, 
UNIVERSAL CITY, CALIFORNIA. 


An EXTRAordinary 
Publicity Feature 
To Plant In One 
of Your Local 
Newspapers! 


You can also use a photo of this 
drawing in your Theatre Front 


Display! 


a 


lt’ s FREE! 


Order it in photo form— 
from EXPLOITATION 
DEPARTMENT, UNIVERSAL 
PICTURES, 445 PARK AVE., 
NEW YORK 22. 


———S=_—- 
zi — 


: 
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“WILD AND WONDERFUL” (3-A) 


EVERYTHING COMES UP WILD AND WONDERFUL! 


Hollywood—The hilarious and romantic comedy atmosphere in Universal’s “Wild and Wonderful” 
is effectively captured by famed caricaturist, Hirschfeld. Tony Curtis is shown imbibing with his 
favorite drinking companion, Monsieur Cognac, in this picturesque scene in a Parisian cafe. Not 
entirely approving of the situation is Tony’s co-star, the beautiful Christine Kaufmann. The musi- 
cal accompaniment is being supplied by bop-bearded Larry Storch and Marty Ingels who add their 
comic aspects to the film. The color comedy was produced by Harold Hecht and directed by Michael 
Anderson. (3-Column mat — 3A — available from National Screen Service. Free photo can be 
obtained from Exploitation Dept., Universal Pictures, 445 Park Avenue, New York 22.) 


Utilize This Terrific 
Drawing By Al 
Hirschfeld, One of 
The World's Great 
Caricaturists! 


The work of this na- 
tionally known artist 
appears regularly in 
the New York Sunday 
Times as well as in 


magazines and books. 


Be sure to take ad- 
vantage of this offer. 
The drawing talent of 
Hirschfield should be 
eagerly accepted 
when presented to an 
editor! 


THEY'RE REAL WILD......AND WONDERFUL, TOQO! 


This Especially-Attractive Set of DOOR PANELS 
Will Catch Your Movie Fans Coming and Going! 


A MAN WHO LEADS A DOG'S LIFE! 
A DOG WHO LEADS A MAN'S LIFE! 


The most 


uproarious 
rivalry 

in the 
history of 
Romance! 


“Wild and 
‘Wonderful’ 


COLORFUL ACCESSORIES THAT SELL are these extra-appealing 
DOOR PANELS—in Full Color—and each measuring 20” x 60”. 


“Wid a ; 
nderfu 


They're pure all-out sell for "WILD AND WONDERFUL," and have a 


variety of uses. Starting with the Exit doors of your theatre — they'll 
attract as your advance agent—and beginning with your opening | 
date the panels will add to the appeal of the front of your lobby doors. 
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WHO LEADS A MAN'S LIFE! 


‘Wonderful’ 


oa Eissab ene: » COOL OR 


The DOOR PANELS also have a variety of other effective uses—window 
displays in pet shops, tieup windows and store boards for fashions, etc. 


ORDER the entire set direct from your Local National Screen 
Office—and you'll see how helpful the "WILD AND WONDER- 
FUL" DOOR PANELS will be to your campaign! 


SPECIAL COMPOSITE MAT 


EVERYTHING YOU NEED FOR A COMPLETE 
CAMPAIGN, ALL ON ONE MAT 


UNIVERSAL ‘Seeecccscccecsossacescncsussssessassssassssessecsessssaseesuseessssucssesasaasas 


CITY STUDIOS 
#2 Man takes bride! Bride takes dog! \ 
Dog takes over! 


The 
Kookiest 
- TRIANGLE 
since 
Love 
Began! 


| Tony Christine 

Curtis \Kaufmann 
and Intioducing 4 

Monsieur Cognac | 


tal 
_,. who leads a man’s life! 


_. LARRY STORCH + MARTY INGELS » JULES MUNSHIN 
JACQUES AUBUCHON anu PIERRE OLAF 


Screenplay by LARRY MARKES & MICHAEL MORRIS and WALDO SALT 
Screen Story by RICHARD M. POWELL and PHILLIP RAPP - Based on a Story by DOROTHY CRIDER 
Directed by MICHAEL ANDERSON - Produced by HAROLD HECHT - A HAROLD HECHT Production 
A Universal Release 


THEATRE 


MAT No. 207 
Ad Mat No. 207—2 Col. x 634"'—190 Lines 


A MAN WHO LEADS A DOG'S LIFE... A DOG WHO LEADS A MAN’S LIFE! 


=e 
@ 4 
4 


‘lony Gurtis * Christine kaufmann | Col. x 1''"—14 Lines 


‘Wild and 


r/ 
onderful” 
in Eastman COLOR 


® Tony Curtis « Christine Kaufmann 
“Wild and Wonderful’: a 


and Srtiadscirg Monsieur Cognac THEATRE 


UNIVERSAL 
CITY stuoios 


in Eastman COL OR 


A HAROLD HECHT Production + A Universal Rel Meco i 
rsal Release we Heeteorg Monsieur Cognac x 
MAT No. 205 A HAROLD HECHT Production - A Universal Release 
< ke MAT No. 
Ad Mat No. 204—2 Col. x 4"" —120 Lines Ad Mat No. No. 201—2 Col. x 1”—28 Lines een 


SPECIAL AWAT: NO, 1 Soitnanoan somme reeves 


INDIVIDUAL MATS PICTURED ABOVE MAY BE ORDERED SINGLY (By number indicated) AT THE REGULAR PRICE! 
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POSTERS 


UNIVERSAL 
CY vies 
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with support from Matthew and Natalie Bernstein. 
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http://wcftr.commarts.wisc.edu 
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